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The past few months have been eventful 
for Callaghan Innovation as we’ve focused 
on consolidating both our place in the 
innovation system and our relationships 
with New Zealand’s business and 
research communities. 

We’ve been doing a lot to align our internal 
processes and our product and service 
offerings to ensure we accelerate the 
commercialisation of innovation by firms in 
New Zealand. On page 8 I share our strategic 
vision for Callaghan Innovation and the role 
we’ll play in the innovation system to help 
New Zealand industries gain a competitive 
edge in the global market.

The latest High Technology Manufacturing 
Report from the Ministry of Business, 
Innovation and Employment (see the article 
on page 3) has highlighted the importance 
of New Zealand manufacturers specialising 
in niche markets. This is vital if New Zealand 
firms are to become world leaders.

But niche is not enough – we have to 
collaborate and invest in growth. 

One of our most exciting developments over 
the past two months has been the strategic 
partnerships Callaghan Innovation has 
established with research organisations and 
universities (see page 4). These partnerships 
recognise that as a small country we need to 
collaborate and work smarter, not harder. 

In this edition of Accelerate we also look 
at the clever Kiwi companies that have 
been successful internationally and the 
role that investment in R&D has played in 
their success.  

I hope you enjoy reading this edition and, 
as always, would love you to submit your 
feedback and ideas for future issues to 
info@callaghaninnovation.govt.nz 

Dr Mary Quin 
Chief Executive 
Callaghan Innovation 
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fIve trends 
shapIng nZ 
hIgh tech 
manufacturIng
The latest High Technology Manufacturing Report 
from the Ministry of Business, Innovation and 
Employment was released on 31 July. 

The report reviews how New Zealand’s high and medium-high 
technology manufacturing sectors are performing in terms of exports, 
finance and innovation. It also analyses the growth of firms and 
recruitment trends in the sector.

The report shows five emerging trends in this sector:

1. Where our top high technology manufacturers are global leaders, it 
is because they specialise in niche markets.

2. Manufacturers are increasingly becoming service providers.

3. Manufacturing is going digital – new technologies are changing the 
structure and competitiveness of manufacturing.

4. Australia has a critical role in the development of New Zealand’s 
higher value export industries and in building New Zealand-owned 
multinationals.

5. While exports from these sectors were affected by the Global 
Financial Crisis in 2008-10, both have shown resilience and 
tenacity in the face of this difficulty and have demonstrated 
renewed growth since 2010.

To review the full report and its findings, go to:

www.mbie.govt.nz/what-we-do/business-growth-agenda/sectors-
reports-series/high-technology-manufacturing-report.

http://www.mbie.govt.nz/what-we-do/business-growth-agenda/sectors-reports-series/high-technology-manufacturing-report
http://www.mbie.govt.nz/what-we-do/business-growth-agenda/sectors-reports-series/high-technology-manufacturing-report


4 Callaghan Innovation

BusIness semInar

mark your calendar: 

InnovatIon guru 
to vIsIt nZ for  
the fIrst tIme
World-renowned business thinker, Harvard business 
professor and author of The Innovator’s Dilemma, 
Clayton Christensen, will deliver a seminar in New 
Zealand for the first time this November.

Considered the world’s foremost authority on innovation strategy and 
growth, his development of the Disruptive Innovation Theory has defined 
21st century business.

His work profoundly influenced Apple co-founder Steve Jobs, business 
magnate Michael Bloomberg and Intel CEO Andy Grove and revolutionised 
conventional management thinking. His book, one of the most provocative 
business books ever written, is based on a radical idea that great 
companies fail because they do everything right.

Drawing from his extensive research and consulting experience, Professor 
Christensen will provide theoretical and practical insights on how to 
anticipate and leverage innovation in your company and in your industry at 
a seminar on 4 November in Auckland.

Click here to learn more and to register:

www.businessinfluentials.com/default.htm

www.businessinfluentials.com/professor-clayton-christensen.htm

we have two free tickets to give 
away to see clayton christensen  
in auckland. 
Send us an email with the subject header ‘Innovation Guru’ at  
info@callaghaninnovaton.govt.nz by 25 October 2013 to be entered into 
the lucky draw to win a ticket. The draw will take place on Tuesday 29 
October 2013 and the two lucky winners will be notified on the same day.

his work 
profoundly 
influenced apple 
co-founder steve 
Jobs, business 
magnate michael 
Bloomberg 
and Intel ceo 
andy grove and 
revolutionised 
conventional 
management 
thinking.
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sshhweet sound of 
sshhmute success
In 1999 musician Trevor Bremner started working on an idea in his 
workshop in New Plymouth; today that idea is a high value export 
for Bremner Music. 

Trevor knew that brass players needed to practice regularly and it can be quite a noisy affair, 
therefore a practice mute is an essential tool for serious brass players. It also needed to be 
affordable within a price rage that suited both budding and professional musicians.

Trevor crafted his first prototype practice mute from an old suitcase and some brass in his 
workshop and for several years he and his wife, Betty worked to perfect his concept of a 
practice mute, the sshhmute. 

The sshhmute has since been meticulously refined and developed and is now a commercial 
success. It is made from lightweight and robust ABS plastic, and manufactured in Bremner 
Music’s purpose-built New Plymouth production facility. 

Funding from NZTE (New Zealand Trade & Enterprise) enabled Bremner Music to refine their 
production process along Lean Manufacturing principles and as a result their production cycle 
has been cut from 5.3 to 2.6 hours.

But the Bremners wanted to develop their product range further, as a response to requests for 
a more flexible practice mute, and ensure they stay ahead of the pack in this niche market.

Funding from Callaghan Innovation helped them to develop and test their new ideas, resulting 
in the launch of the Gold Series sshhmutes and an increase of 36% in their export sales.  

The Gold Series is a range of whisper mutes intended for onstage performance, and the main 
difference is its volume. It is loud and effective enough to play on stage during a live show. 

“In many cases players are required to play softer than the natural sound of the instrument. 
There is nothing on the market that will compete with the Gold 
Series mutes,” says Trevor.

Bremner Music’s products have taken this niche 
market by storm and have garnered 
high praise from musicians across 
the globe. Exports account for 95% 
of their sales across Europe, the 
Americas and Asia, and the company 
is looking to expand its dealer 
networks in the United States,  
China and Canada.

“We regard this, and the fact that  
we are now recognised as one of  
the leaders in practice mutes, as  
our main success,” says Trevor.
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cherry pIckIng 
InternatIonal 
profIts 
Kiwi company saves US fruit packer 40-60% in labour costs

Compac Sorting Equipment is reaping the fruit of its significant 
investment in R&D, with several new international contracts and 
a significant boost to its reputation as an innovative and leading 
fruit sorting company.

The company that started out as a university project in a kiwifruit orchard in Kerikeri now 
boasts the most advanced blemish sorting technology in the global fruit sorting industry 
and employs over 300 people.

“Compac excels at sorting produce like kiwifruit, citrus and apples, but we wanted to 
move into a new market – smaller fruit such as cherries – and needed to bring something 
new and innovative to the market,” says Compac R&D Manager Nigel Beach.

The ‘something new and innovative’ was technology that would grade and sort the fruit 
through 3D imaging software and specialised sorter equipment. 

With the help of two government grants: one technology grant ($1.6 million) and an R&D 
project grant ($3.3 million), Compac was able to perfect their ideas and put them to 
the test. 

“The R&D grants were critical to develop the technology that runs these machines.  
It allowed us to make a big investment in R&D by taking out some of the financial risk. 
It also enabled us to work closely with outside research institutes to speed up our R&D. 
With this funding we have grown faster and taken on more staff to expand our product 
development,” says Beach.

As a result, Compac has secured the business of the largest cherry packer in California, 
Prima Frutta.

Lawrence Sambado, owner of Prima Frutta, has high praise for the new fruit sorter 
from Compac. 
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“The 36 lane Compac grader sorted 50,000 cherries every minute 
for 18 hours a day. Not only did the machine sort the fruit, but it also 
scanned and graded the fruit. This meant a 40% labour saving that,  
I believe, will increase as we get our systems structured and 
perfected,’ he says.

Sambado goes on to say that the new sorter has given them a 
significant competitive edge in the market. “I think it will take two 
to three years for other packers to catch up with our optic sorting 
system and most packers will have to change or they will not be able 
to compete.”

As a direct result of winning the Prima Frutta contract, Compac sold 
another machine to a fruit company in Chile, and a smaller optical 
sorter to Monson Fruit in Washington State in the US. 

The optical sorter had a dramatic impact on Monson Fruit’s efficiency, 
resulting in a 60% reduction in their labour costs.

“These machines have created a new export market for us, but 
the greatest benefit for us is having the Prima Frutta machine as a 
showcase for the rest of the cherry industry, as they look to upgrade 
their packing facilities with newer technology,” says Beach.

“Over the next two years we’re expecting to see some significant 
growth in our sales in the cherry market.”

the optical 
sorter had 
a dramatic 
impact on 
monson fruit’s 
efficiency, 
resulting in a 
60% reduction 
in their labour 
costs.
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mary Quin, chief executive, callaghan Innovation

New Zealand is a country of good ideas.  
But for a complex web of reasons, we’re 
lagging behind our peers in converting those 
ideas into products and services to power  
our economy. Enter Callaghan Innovation.

Our job is to increase business innovation and speed up the 
commercialisation of new products and services, creating jobs for 
New Zealanders.

New Zealand has been lagging behind other advanced 
economies in economic performance and per-capita income 

and the Government’s Business Growth Agenda identified Innovation as one of the six key 
‘ingredients’ businesses need to grow.

We have many examples of innovative businesses that have successfully grown and entered 
global markets or increased their productivity by adopting new technology. The amount 
businesses spend on R&D in New Zealand has been growing as a percentage of GDP, with 
businesses benefiting from world-class science expertise and a relatively low cost of doing 
research and development.

But indicators show New Zealand’s overall investment in R&D is still well below the OECD 
average, and we need to improve our conversion of ideas and investment in R&D into 
commercial success. We need more technology-rich, innovative, businesses able to be 
globally successful, with products and services that use leading-edge knowledge and 
technology to attract high margins.

Barriers traditionally holding back New Zealand firms have included the fragmentation of 
research and technology expertise and services across the country, the perceived financial 
risks of investing in R&D, and access to skilled people, capital and markets.

drIvIng economIc 
growth through 
InnovatIon

8
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strategIc InsIght

Recognising these barriers, our focus will be on areas over and above the work being done 
by existing organisations. We’ll do this by: 

•	 Providing research and technical services supporting near-to-market 
innovation by firms

•	 Awarding and administering grants to encourage business investment in R&D

•	 Helping firms develop skills and expertise to successfully take ideas to market

•	 Helping firms access the services and skills they need across New Zealand 
research organisations

•	 Setting up and support National Technology Networks to coordinate innovation 
initiatives across important technology areas

•	 Fostering a culture of innovation and building excitement about business 
growth potential among current and future business leaders.

To do all of this successfully, Callaghan 
Innovation must be a well-informed ‘honest-
broker’ in the eyes of both firms and research, 
science and technology providers. This means 
we won’t compete with research and technology 
services already being provided that meet the 
needs of businesses, or vie against others in the 
research system for contestable funding. 

We will work closely with the wider innovation 
system and NZTE to provide a ‘no-wrong-
door’ approach for businesses seeking 
support to innovate and improve international 
competitiveness. 

Rather than each part of the innovation system 
working alone, we will be working as part 
of a stronger and better focused system for 
the benefit of New Zealand businesses, our 
economy and our communities.

As a result, our vision is that firms will be actively engaged in R&D, working with the most 
appropriate research and technical services providers, they’ll have access to world-class 
services and expertise, we’ll see a lift in exports from the high value manufacturing and 
services sector and higher GDP per New Zealander.

Ultimately, Callaghan Innovation’s success will be the success of high value manufacturing 
and services businesses in New Zealand, and the flow-on benefits for all.

we will work closely 
with the wider 
innovation system and 
nZte to provide a ‘no-
wrong-door’ approach 
for businesses seeking 
support to innovate and 
improve international 
competitiveness. 



InnovatIon tItans 
team up 
The New Zealand innovation system shifted into a higher 
gear in August when Callaghan Innovation announced 
new strategic partnerships with KiwiNet, Lincoln Agritech, 
Scion and Auckland UniServices Ltd. 

Chief Executive Dr Mary Quin said the partnerships will enable all parties to collaborate 
on their shared research and commercialisation goals.

“We will be meeting with each of the organisations to look for opportunities to help 
New Zealand firms innovate, develop new or improved products and services more 
quickly, and to grow faster as a result.” 

Dr Quin said that these will be the first of many strategic partnerships between 
Callaghan Innovation and organisations across the innovation system. 

“We will be actively initiating discussions with other universities, commercialisation 
centres and CRIs to develop opportunities for collaboration, with the focus on 
accelerating commercialisation of innovation by firms in New Zealand. Our focus is to 
have strong working relationships with organisations right across the innovation system.

“Callaghan Innovation aims to ensure a ‘no wrong door’ for businesses needing 
innovation services, advice and support.”

Callaghan Innovation10

Industry collaBoratIon
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smartly surfIng 
seIsmIc waves
Victoria University, working alongside engineering partners 
Dunning Thornton, MJH Engineering and Robinson Seismic, 
has developed a breakthrough new platform to protect 
critical assets during an earthquake.

The QuakeSurfer, a standalone suspension system, can protect valuable equipment 
such as generators, data centres and sensitive equipment from up to 90% of the 
forces generated by earthquakes.

What makes QuakeSurfer a world first is its ability to mitigate vertical acceleration, 
which in the case of Christchurch’s February 2011 earthquake, was as significant  
as the horizontal acceleration. 

 “Before the Christchurch earthquakes, vertical movement was usually 
recorded at lower levels than horizontal movement but in Christchurch 
there was a ratio of one-to-one,” says Victoria University IT Services 
Director Stuart Haselden, one of the inventors of the technology.

“QuakeSurfer is an added form of insurance for industries or companies 
that need their infrastructure to be available after a big earthquake. There 
are a number of horizontal protection methods available, but nothing we 
know of that would be as effective as QuakeSurfer in protecting against 
vertical acceleration,” says Mr Haselden.

Mr Haselden and his colleagues came up with the idea when  
they were considering where to locate the University’s 
disaster recovery data centre.

They wanted to keep it in Wellington, rather 
than follow a common practice of locating 
secondary data centres in another city, 
but couldn’t find existing technology 
that would provide an adequate level of 
protection from seismic events.

The QuakeSurfer is now 
commercially available and Mr 
Haselden says that they have 
received interest from earthquake 
prone countries like Japan and 
the United States.

For full story, go to: http://www.victoria.ac.nz/news/2013/smart-solution-for-seismic-shaking
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nZIBa fInalIsts

On 26 September 2013 the annual New Zealand 
International Business Awards will take place. 
These awards recognise and honour those companies that have helped to grow and 
transform the New Zealand economy and showed exceptional international success and 
leadership in their industries. 

This year Callaghan Innovation is sponsoring the special category International Success 
through the Application of Innovation. The four finalists in this category have been 
incredibly successful, not only as innovators but also as exporters, and we take a quick 
look at these worthy finalists.

InternatIonal  
success through  
the applIcatIon  
of InnovatIon 

focus on new Zealand InternatIonal 
BusIness awards nomInees for category:
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nZIBa fInalIsts

Buckley systems

Buckley Systems 
is a finalist for the 
Callaghan Innovation 
International 
Success through 
the Application of 
Innovation award 
in the 2013 New 
Zealand International 
Business Awards.

focus on 

Committed to ongoing R&D and innovation, Buckley 
Systems partners with companies who drive technology 
advancements in human health, electronics, energy 
and security. 

Buckley Systems Limited (BSL) is a world-leading manufacturer of precision 
electromagnets, ion beam physics hardware, and high-vacuum equipment. 

Working with its customers and their technical advisors, it takes theoretical 
physics designs and converts them into products that can be manufactured 
economically. End-users of its innovative technology make silicon chips, flat 
panels, touchscreens, whiteware, medical systems and particle accelerators. 

BSL overcame enormous challenges to redefine ion implantation manufacturing 
in the 1980s and claim the niche. The company has committed several decades 
to building business from innovation and spends 10% of its revenue on R&D to 
maintain its leadership of a demanding and aggressive industry. It has invested 
more than $27 million in state-of-the-art machinery, and recently spent  
$7 million on prototype development alone. 

The strong rebound of ion implantation, driven by demand for smartphones, 
and BSL’s forward orders in new medical markets, have enabled the company to 
diversify its business and markets.

In 2010 BSL was dependent on a single customer for 70% of its revenue. This 
has been significantly rebalanced and now no single customer accounts for 
more than 40% of revenue. The company is securing deals in Europe, and today 
derives more than 30% of revenue from new markets.

BSL’s team has more than tripled in size in the past four years and revenues are 
expected to approach $100 million by 2015.

Contrary to most recent trends, the company manufactures all its products in 
New Zealand, and has been increasing its reinvestment in business growth. BSL 
is nurturing some of the world’s best engineers and scientists and keeping them 
in New Zealand. It exports 100% of production and repatriates all its profits to its 
New Zealand shareholders.
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nZIBa fInalIsts

canterBury scIentIfIc

Canterbury Scientific 
is a finalist for the 
Callaghan Innovation 
International 
Success through 
the Application of 
Innovation award 
in the 2013 New 
Zealand International 
Business Awards.

focus on 

Canterbury Scientific develops, produces and exports 
clinical biochemistry test controls. Its cornerstone 
product, the haemoglobin A1c (HbA1c) control, is used to 
monitor blood tests and calibrate equipment for diabetes 
management.

After years of intensive scientific research and product development, Canterbury 
Scientific’s resulting HbA1c control incorporates innovative features that 
have vastly improved the accuracy and reliability of test results. Prior to its 
development, regular testing and monitoring of the progress of the disease was 
problematic. Now, changes as small as 0.5% in the proportion of HbA1c can be 
measured with confidence.

The innovative features of the HbA1c control quickly captured the attention 
of the world’s largest clinical laboratory companies. Canterbury Scientific has 
developed OEM partnerships with 15 leading medical diagnostic companies, 
including Roche, Siemens, Beckman, Panasonic, Trinity Biotech, TOSOH and 
Arkray. Through these partnerships, the company estimates it has captured 
40% of the US market and 10% of the European market, with sales growth in 
South America, India, China, Japan, SE Asia and Australasia. 

The HbA1c control’s stability and shelf life are unrivalled in the international 
market. The product remains stable for weeks once opened; years if sealed and 
refrigerated. This enables larger production volumes, global distribution and safe 
storage.

In the lyophilised (freeze-dried) form of HbA1c, Canterbury Scientific has a 
market-leading product and has secured significant market share. The company 
embarked on several years of intensive research and optimisation to refine a 
liquid ready-to-use, out-of-the-bottle version of HbA1c that would make life 
easier for staff and patients. 

Canterbury Scientific’s HbA1c control is in high demand by the global medical 
community. Since its launch, the liquid control has aroused intense market 
interest, and now makes up almost 70% of Canterbury Scientific’s total sales.



15Callaghan Innovation

easIyo products 

EasiYo is a finalist 
for the Callaghan 
Innovation 
International 
Success through 
the Application of 
Innovation award 
in the 2013 New 
Zealand International 
Business Awards.

focus on 

Invented in a North Shore garage 21 years ago, EasiYo is 
the world’s number one homemade yogurt brand.

The EasiYo system gives people around the world the satisfaction of making 
their own real yogurt easily. All that is required is to mix an EasiYo Yogurt sachet 
with water, put it in the maker and in a matter of hours there is 1kg of delicious 
and nutritious real yogurt. There are no artificial ingredients, thickeners or 
preservatives – all of which are common in chilled supermarket yogurt. 

EasiYo’s founder spent years developing the system and perfecting the yogurt’s 
setting process. The product was launched at the Auckland Homeshow in 1992 
and is now a worldwide phenomenon. Recognising the ingenuity and potential of 
this remarkable product, Westland Milk Products, who supply the milk powder 
for EasiYo, bought into the company in 1997 and made a full acquisition of the 
business in 2010. 

EasiYo’s core markets are Australasia and the UK, which are growing at 7-10% 
annually, with emerging markets in Europe and Asia. Export sales account for 
80% of EasiYo’s total sales, with Italy and Asia being the fastest growing markets. 
Asia is growing 50% year on year. 

In the last 12 years, the company has sold two million yogurt makers globally. 
EasiYo currently has sales of $43 million and aims to reach $100 million in sales 
by 2017.

EasiYo is committed to innovation, recognising trends and listening to feedback 
from customers and sales staff. EasiYo communicates monthly with its global 
database of 93,000 consumers, and engages with them through social media.

Examples of its innovation include the first-ever Yakult-type drinking yogurt made 
at home; Asian-specific flavours (green tea, almond) for China; palatable, natural 
flavours with reduced sugar and fat; the introduction of an indulgent ‘and cream’ 
range, and a new ‘and bits’ range; and creating the first-ever truly probiotic soft 
serve ice cream for Asia.

nZIBa fInalIsts
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nZIBa fInalIsts

unIservIces

UniServices is 
a finalist for the 
Callaghan Innovation 
International 
Success through 
the Application of 
Innovation award 
in the 2013 New 
Zealand International 
Business Awards.

focus on 

UniServices manages the intellectual property of 
The University of Auckland, connecting its research, 
technology and educational capabilities to a global 
market.

Auckland UniServices was created in 1988 as an independent company owned 
by The University of Auckland. It manages the University’s intellectual property 
and is responsible for all research-based consultancy partnerships, customised 
education programmes and commercialisation.

The largest research and development company of its kind in Australasia, it 
employs more than 700 staff and has 1500 projects at any one time in 45 
countries around the globe. All surpluses generated by UniServices are paid 
to its parent organisation to expand future research capabilities. In 2012, it 
contributed $135 million to the University. UniServices currently has more than 
100 promising inventions in development.

Most its work is specialised and customised, with a focus on strong, long-term 
relationships. UniServices uses a collaborative sustainable approach, working 
with clients to identify their key personnel, build leadership capability, and 
develop programmes that work in the client environment.

For example, EducationbyDesign, a business unit of UniServices, facilitates 
tailored international education pathways and produces high-level tertiary 
and technical education programmes and assessment tools. Its bespoke 
programmes for general, technical, medical, pharmaceutical, and engineering 
English help international clients effectively engage with the English-speaking 
world.

EducationbyDesign supplies its products and services to markets such as Saudi 
Arabia, which competitors have deemed too difficult due to the cultural barriers, 
barriers to entry and complex operating environments.

EducationbyDesign uses customer need and demand to shape new product 
services. It brings research and development (by way of academics with key 
specialisations) together with clients to solve market needs, and create new 
knowledge and intellectual property opportunities. Education innovations 
such as ‘First-time Principals’ and ‘Open-to-learning Conversations’ have been 
customised and licensed by UniServices for international markets.
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grass not so  
green anymore
Get Off the Grass, a literary collaboration by the 
late Sir Paul Callaghan and award-winning science 
communicator Professor Shaun Hendy, was released 
in August 2013 and follows on from Sir Paul’s earlier 
book, Wool to Weta, which was published in 2009.

While Wool to Weta examined a range of views on New Zealand’s economy, 
Professor Hendy says Get Off the Grass looks at the relationship between 
scientific progress and economic growth. 

The book argues that innovation in high-tech niches is the key to increasing 
New Zealand’s prosperity and that New Zealand needs to export knowledge, 
rather than nature.

Professor Hendy says the findings of the book lay down a challenge for 
New Zealanders as they argue for more openness and collaboration in New 
Zealand’s science and innovation system, with a much broader focus than 
just agriculture and the primary sector.

“If we are going to catch up with the countries that lure our young people 
away, we have to learn to innovate, take science seriously and see ourselves 
as people of learning, not just people of the land,” says Professor Hendy. 

Sir Paul chose Professor Hendy to continue his writing on science and the 
economy, arriving in his office one day and suggesting they author a book 
together.

“I immediately signed on,” says Professor Hendy. “For several years, I had 
been writing about science and the economy and had started my own 
research programme in the area  
of innovation.”

“Few people realise that there are striking mathematical patterns that show 
up in both the natural ecosystems and in the economy. As physicists, Paul 
and I were trained to analyse these patterns and, as researchers, we had 
experience with turning scientific discoveries into profitable innovations.”

“Our work shows that large networks of people are crucial for innovation, so 
it is more likely that you will have a good idea in Auckland than Wellington, in 
Sydney than Auckland and in Tokyo than Sydney.” 

Just under half of Get Off the Grass had been drafted when Sir Paul died last 
year, leaving Professor Hendy to finish the book.

“I would very much have liked Paul to be here for the launch but I think he 
would be very happy with how the book has turned out.”

For full story, go to: http://www.victoria.ac.nz/news/2013/grass-alone-wont-grow-the-economy
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If you have any queries, comments or 
suggestions regarding articles in Accelerate, 
please contact the editor at  
info@callaghaninnovation.govt.nz
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