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The road ahead 
Callaghan Innovation has just 
celebrated its first anniversary.  
Our first year has been a time of planning and setting 
up new management and team structures, engaging 
with businesses and commercialisation partners, as well 
as making sure that we get on with business as usual.

Business as usual meant that our Research and 
Technical Services team completed 800 projects for 
over 230 firms and that more than 750 grants were 
awarded to more than 500 companies, totalling a 
$200m injection into New Zealand high-tech firms 
during this time. I have had the pleasure of visiting a 
number of these firms and it is particularly encouraging 
to see quite a number of emerging high-growth 
companies benefiting from grants support.

In January this year we also announced the first 
recipients of the new Research and Development 
Growth Grants. Awarded to 31 high-tech New Zealand 
firms, these grants are aimed at encouraging R&D 
investment in businesses that show a commitment to 
R&D. It’s been exciting to note that there has been 
a growing interest from business in the new growth 
grants, as well as in the student grants, which have 
been considerably oversubscribed.  

Looking ahead, we will continue to focus our efforts on 
releasing the potential of the high-value manufacturing 
and services business sector for economic growth and 
widening our global competitiveness. 

In the latest Annual Global CEO Survey from PwC, 
Kiwi CEOs said that product and service innovation 
was their major area of focus for potential business 
growth and the majority (91%) of them believed that 
technology will be the biggest transforming trend for 
their businesses. I couldn’t agree more. 

If Kiwi firms are to be successful and compete 
in the global market, we need to step up our 
investment in high-tech R&D and get to the  
market faster. 

This is why our funding and business incubator 
programmes are geared progressively towards 
supporting businesses in the HVMS sector. 

From July 2014, we will roll out a new type of 
incubator support programme to encourage more 
innovative, complex, technology-based start-ups 
to get off the ground. These technology-focused 
incubators will be able to access new repayable 
grants on behalf of the start-up companies they 
incubate. You can read more about these incubators 
on page 3.

One of our other focus 
areas this year will be to 
connect and collaborate 
across the innovation systems 
and help businesses, government 
and industries to work more closely together. 

To accomplish this, we are appointing national 
technology networks managers who will have an 
in-depth understanding of all research and the 
developments in their areas of expertise. The first 
four networks are: information and communications 
technology (ICT); food technology; robotics, automation 
and sensing technologies; and advanced materials 
technologies. 

As an example of how these networks will work, 
Jonathan Miller (our ICT manager) is working in 
conjunction with NZTE and nine telematics companies 
to collaboratively define and deliver R&D and marketing 
initiatives that will solve problems shared by all the 
companies.

We are looking forward to an exciting year helping New 
Zealand businesses to innovate and commercialise 
better, faster and smarter.

Dr Mary Quin 
Chief Executive, Callaghan Innovation
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“Companies that license our technology can use our 
expertise and IP to provide new capabilities to their 
innovative new products. Target customers include 
battery and semiconductor suppliers, OEMs/ODMs and 
system integrators.”

PowerbyProxi was spun out of the University of Auckland in 2007 and now holds a 
comprehensive portfolio of over 180 patents worldwide. Venture backing has been 
provided by Wellington-based Movac, and last year the company also secured 
US$4m of investment funding from Samsung Ventures, and US$5m from  
TE Connectivity.

PowerbyProxi has also received investment and support from Callaghan Innovation, 
the Ministry of Business, Innovation and Employment (MBIE), and New Zealand 
Trade and Enterprise.

Last year PowerbyProxi grew from 22 to 60 staff and the company expects to 
keep growing at the same rate this year. The company’s engineering headquarters 
in Auckland are supported by a US head office for business development, sales 
and marketing in Silicon Valley. This year the company expects to open its first 
international Product Development Centre in China.

Cross says, “We’ve achieved a lot in six and a half 
years. We started with world-leading research ideas 
and now we’re an internationally recognised 
leader in wireless power innovation, 
working with multi-billion dollar 
companies with tens of thousands of 
employees.

“We’re very proud of the fact that we’re 
developing a New Zealand technology company with 
global potential.”

For more on PowerbyProxi see www.powerbyproxi.com.

UnplUgging The fUTUre
Venture-backed University of Auckland spinout 
PowerbyProxi is leading the world in the 
development of wireless power solutions.
PowerbyProxi’s vision is for an unplugged world, where wireless charging will allow 
spatial freedom in our homes and workplaces and the three pin plug will be a 
thing of the past.

“Consumers have a deep desire to charge portable electronics anywhere and 
anytime. Wireless power is not only going into consumer devices and batteries but 
also into our automobiles and manufacturing plants,” says Greg Cross, co-founder 
and CEO of PowerbyProxi.

PowerbyProxi’s wireless charging solutions include a charging pad that allows 
multiple devices to be charged anywhere on its surface and a 3D charging cavity, 
ideal for charging irregularly shaped objects and wearable devices.  

In the past year alone, the company has signed major technology licensing 
agreements with heavyweights in the consumer electronics and industrial markets, 

including Samsung Electro-Mechanics, New York-listed electronics 
giant TE Connectivity and global semiconductor company 

Texas Instruments.

Co-founder Fady Mishriki, the company’s 
Executive Vice President and Chief Tesla Officer 
says, “Designers of end equipment want wireless 
power interoperability. PowerbyProxi’s wireless 

power technologies can work across any standard 
being used and developed globally.  

http://www.powerbyproxi.com


cover story3

high-Tech focUs for 
incUbaTor fUnding
This year Callaghan Innovation will pilot a new 
programme for technology-focused incubators.
These will be privately owned businesses focused on the commercialisation of 
complex intellectual property primarily sourced from publicly funded research 
organisations, such as universities and Crown research institutes.  

The technology-focused incubators will be able to access new repayable grants on 
behalf of the start-up companies they incubate. The repayable grants programme 
has been allocated $31.3m over four years by the Government.

The expansion of incubators is a significant step within the New Zealand innovation 
system. The work they will do will provide a more targeted and sophisticated 
approach to increasing the rate of formation and success of early-stage start-up 
firms. This, in turn, will support the growth of emerging sectors and technologies 
and foster entrepreneurship. The services these incubators will provide will include 
access to networks, market and technology validation, intellectual property 
assessment, access to capital, and advice on strategy and governance.  

A request for proposals for existing and new incubators wanting funding was 
published on 7 March, with a view to having the new technology-focused 
incubators identified by July this year.

Callaghan Innovation currently provides operational funding to seven business 
incubators in New Zealand, two of which have been internationally recognised for 
their best-in-class incubation practices.  

A full list of Callaghan-funded incubators can be found on our website:
www.callaghaninnovation.govt.nz/what-we-do/funding-and-grants/incubators

http://www.callaghaninnovation.govt.nz/what-we-do/funding-and-grants/incubators


What do patent attorneys do and what can they provide 
that people and businesses may be unaware of? 

Patent attorneys are perceived by some as only being 
capable of filing patents, when in reality we offer a 
suite of services to our clients throughout the life of an 
invention or business. Many patent attorneys are also 
lawyers and can provide legal services related to the 
protection, enforcement and licensing of intellectual 
property (IP) rights. 

We do a multitude of things. We will identify the IP in 
a business and explore options to protect it. We visit 
our clients to see what they are doing and how they 
are doing it, as well as engaging with our counterparts 
around the world to further our clients’ international 
interests. We also need to keep up with the latest 
developments and build external relationships with 
attorneys across the globe.   

Some business people may think they can handle 
their own intellectual property requirements. Are 
they right or wrong? 

They are both right and wrong. There are definitely 
some steps business people can take to identify and 
protect their IP. I think that there is a balance to be 
struck between what the client does and what the 
IP professional does which suits the client’s budget 
and capabilities. However, in my experience it is often 
more difficult and costly to fix things that have gone 
wrong than to get some advice up front and take the 
appropriate steps at the right time.

There are many online databases a person can use to 
search for patents and trademarks; however, unless 
the user knows what they are doing, they may waste a 
lot of time for nothing.

Where can a patent attorney add value to a business? 

IP is a largely unidentified and often undervalued 
asset of many businesses. If you are in business, you 
are most probably creating or using IP – either your 
own or someone else’s. If you don’t know you own it, 
you can guarantee that it is not adequately protected 
and is undervalued.  

We will assess what IP exists, see if it is or can be 
protected, and explain other methods of protection 
that do not require registration. We will also educate 
you to make sure you seek the right protection at 
the right time – protection of some IP rights is time-
sensitive.

Continued next page >

of paTenTs and parTnerships
Elena Szentivanyi, a current council member of the NZ Institute of Patent Attorneys (NZIPA) 
sheds some light on the role of patent attorneys and how they can add value to business.

1 2 3

advIce4



What is an example of optimising someone’s intellectual 
property in a non-patenting way? 

There are a number of famous examples of IP protection 
without patents. A couple of international brands have 
protected their secret recipes with trade secrets and some 
products are recognisable by the colour or shape of their 
packaging. What about a sound? A couple of classic Kiwi 
delivery services are instantly recognisable by the music 
the trucks play.

Generally, how does the profession approach/charge for 
any initial ‘idea discussion’?

I find that there are many urban myths about IP (no, you 
can’t change something by 10% and say you own it!) 
so it is helpful to have an initial discussion with a patent 
attorney or IP professional to identify what, if any, IP rights 
exist and whether what you want to do is protectable or 
may infringe someone’s IP. I would expect most in the 
profession would happily have a 20-minute chat off the 
clock to assess whether there is any value that they can 
add to the client.

How do I find a patent attorney?

Go to the NZIPA website, which lists firms where 
registered patent attorneys work. Also take a look at the 
listed firms’ websites – you are likely to be engaging in a 
long-term relationship with your patent attorney, so spend 
a bit of time considering the people available. 

*Elena Szentivanyi is a principal at Wellington-
based patent attorney firm Henry Hughes, 
which is New Zealand’s oldest patent attorney 
firm, tracing its origins back to the original 
patent agent in New Zealand – Henry Hughes 
– who founded the firm in 1882.
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MaTaUranga Maori key To growing indUsTry
Maori cultural knowledge is a key 
component in the current focus 
on lifting the performance and 
productivity of the Maori asset 
base to grow New Zealand’s GDP.  
Federation of M ori Authorities Chairman Traci 
Houpapa says that M tauranga M ori – that is,  
M ori cultural knowledge of land and natural resource 
management – is a valuable contributor to the 
development of New Zealand innovation, citing the 
strengthening trade and export focus on the global 
Asian market.

“To be successful in the long term, we must use  
M ori culture, which resonates with Asian markets, to 
our advantage,” says the Hamilton-based director and 
economic advisor. 

“People want more than marketing spin. They want 
to hear the story of our produce, about where it was 
grown, how and by whom. M ori branding is unique to 
New Zealand, and an important part of our market-to-
market engagement.”

M ori and iwi authorities are significant primary sector 
asset holders, controlling almost 40% of the country’s 

total fish quota, 40% of forestry, around 15% of 
agribusiness, including 10% of national milk solids 
production and a significant kiwifruit footprint.

M ori primary sector producers already supply Asia, 
including countries such as India, Taiwan, Thailand  
and others.

 “Caring for our land and natural resources has a 
direct benefit for our people, our communities and our 
country. Everyone wins,” says Houpapa.

The Federation is focusing on building an “A-team”, she 
says, bringing the best people and skills to the table 
“so that we all benefit”. This team includes Callaghan 
Innovation and other industry partners.

“Innovation, science and technology are critical to the 
commitment that M ori authorities and businesses 
have to improving performance and productivity.  

“New Zealand will enjoy better market success when 
we work together across industry in partnership with 
world-class science.” 

The Federation is working on a number of initiatives 
in the dairy, red meat, forestry and horticulture 
sectors that will help its members to gain better 
returns.

Houpapa says that managing 
expectations is a critical factor 
in such projects.  

“You can have the best plans in the world, but if you 
don’t have the right people in the right places, you will 
struggle,” she says. “Projects will fail – when they do, 
fail fast, learn and move on.”

Houpapa says the focus on M ori economic 
development is an important marker in the growth and 
maturity of New Zealand as a nation, and is allied to the 
emergence of the Aotearoa New Zealand Inc. story.

“In 10 years’ time we expect that the Aotearoa New 
Zealand Inc. story will be part of our national psyche, 
and that M tauranga M ori will be valued alongside 
commercial considerations in trade and export.

 “As a country, we’ll more comfortable  
in our own cultural skin.”
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new research insTiTUTes  
sTrengThen links  
and collaboraTion
Two new specialist research institutes were established 
at Victoria University of Wellington on 6 January to take 
up some of the fundamental science research previously 
conducted by Callaghan Innovation.

The Ferrier Research Institute will work with other organisations to understand 
the roles of complex carbohydrates in disease and human development. 
Working with New Zealand industry partners, the institute will also develop 
drugs and related manufacturing technologies for treating cancer, microbial 
infections, and inflammatory illnesses.

The Robinson Research Institute will work with New Zealand manufacturers 
to engineer new products based on advances in superconductivity and other 
electromagnetic technologies.

“Both these institutes will remain at our Gracefield innovation precinct and 
all collaborations between the Robinson and Ferrier research institutes and 
Callaghan Innovation teams will continue,” says Dr Mary Quin, Chief Executive 
of Callaghan Innovation. 

She goes on to say that the transfers reflect Callaghan Innovation’s focus on 
providing near-market research services within the wider innovation system. 
“We continue to have 220 research scientists and engineers in our Research 
and Technical Services Group that provide a range of services, including 
skills in materials, manufacturing, automation, sensing, biochemistry, natural 
products, measurement, electronics and design.” 

Science and Innovation Minister Steven Joyce says, “This is a great move that 
will provide a win-win result for Victoria University and Callaghan Innovation.

“Victoria will greatly strengthen their capabilities in biomedical science and 
engineering. They will also gain some of New Zealand’s most renowned 
research scientists, who will strengthen the University’s research performance 
and ability to provide top quality research-led degrees for their students.”

Back row (Left to right): Professor Mike Wilson,  Pro Vice-Chancellor for the Faculties of Science, 
Engineering and Architecture and Design and Dean of Science at Victoria University, Dr Mary 

Quin, Chief Executive Callaghan Innovation, the Hon Steven Joyce, Minister of Science and 
Innovation, Ian McKinnon, Chancellor of Victoria University. Front row: Professor Pat Walsh, 
Vice-Chancellor of Victoria University and Robin Hapi, Callaghan Innovation Board member.

collaboratIon
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execUTive appoinTMenTs
Our executive leadership team is now complete with the 
appointments of Chris Somogyi as General Manager Accelerator 
Services and Hemi Rolleston as General Manager Maori Economy. 

chris soMogyi
General Manager Accelerator Services

Accelerator Services will assist firms with 
identifying the issues constraining their growth, 
developing their growth strategies, linking them 
to the resources and talent they need, evaluating 
their eligibility for R&D grants and administering 
grants provided.

Chris joined us from Seattle. He comes from a background of starting businesses 
from scratch and possesses broad and far-reaching experience with a range of 
organisations including most recently Etaphase Inc. (a spin out from Princeton 
University), Auxin Partners, Intellectual Ventures, Riverbridge Capital and 
Healionics Corporation. He is highly entrepreneurial and has relevant experience 
in many of the sectors that feature heavily in New Zealand’s innovation space.

Chris holds a BSE (Biomedical Engineering) from Purdue University, an MS 
(Biomedical Engineering) from Tulane University and an MBA from the University 
of Washington. During the course of his career he has been a venture capitalist, 
has developed concepts into market-ready products, and has a strong track 
record in business development. He has led large teams and had responsibility 
for investment portfolios of over US$150m. Chris has also been a private equity 
investor and has invested in high-tech companies in the biotech, medical devices 
and software sectors. He has worked globally in different cultures and has been 
exposed to alternative ways of doing business. This includes his roles as Country 

Head, Australia and New Zealand and Senior Strategist while at private equity 
firm Intellectual Ventures. Chris has travelled to New Zealand many times and has 
developed affection for the country and its people.

Chris will be primarily located in the Quay Street office in Auckland.

heMi rollesTon 
General Manager Maori Economy

Callaghan Innovation is actively supporting and 
addressing the needs of M ori business to grow 
and be competitive in the global market. The 
key pou or pillars of our strategy for the M ori 
economy are leadership, strategic partnerships 
and supporting M ori businesses.

Hemi comes to us from Te Awanui Huka Pak Limited where he has been the 
Chief Executive since 2006. Te Awanui Huka Pak is a 100 per cent M ori-owned 
kiwifruit business with $30m in assets and over $300m in shareholder value. It 
won the TVNZ M ori Business of the Year Award in 2012. In the same year, Hemi 
was the recipient of the Bay of Plenty Export Achiever Award.

Before this, Hemi held a range of senior roles with Waikato University as M ori 
Liaison Officer (2005) and Tauranga District Council (1995-2002) as a  
M ori Land Officer and the Revenue Manager. Hemi also has sound governance 
experience in a range of M ori and economic development organisations, 
including Te Awanui Huka Pak Co-operative, Priority One, Community Growth 
Limited, Bay of Connections and Grow Rotorua. Hemi will be Wellington-based 
and has iwi affiliations to Te Arawa, Ngati Ranginui, and Ngai te Rangi.

For more information on the Callaghan Innovation executive leadership 
structure, please visit our website www.callaghaninnovation.govt.nz

http://www.callaghaninnovation.govt.nz
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